
PROPOSED RULE MAKING
(RCW 34.05.320)

Agency:Liquor Control Board

ca) Title of rule: (Describe Subject)
W̄AC 314-52-015 - General Liquor Advertising

CR-102 [7n/89)

[] Origina! Notice
[] Supplemental Notice

to WSR
[] Continuance of WSR

¯ Purpose:
To amend existing language and add a new subsection detailing penalties for
violations of section WAC 314-52 pertaining to the advertising of alcoholic
beverages,

Other identifying ihforr~ation:

(b) Statutory authority for adoption: IStatutebeingirnplemented: ¯

66.08.030 66 08.o6o
(C) Summary: "

Amends existing language to further strengthen regulations pertaining to liquor ad-

~oertising.and displays of professional .achievement due to consumption of sa~; attemptattract persons under the legal age Of consumption to consume or create association
Reasons suppo~|ngprop~ak between toys/clothing inten4ed for children and provides penaltie~

Addresses areas of expressed concern voiced by the public over liquor advertising and
- the effects of same on persons under the age of 21 years.

(d) Name of Agency Personnel Responsib{e For: Office Location Telephone
I. Drafting ............ M. Carter Mitchell 1025 E. Union Olympia 753-6276
2. Implementation ". .... Gary Gilbert - 586-3052
3. Enforcement ........ Gary Gilbert ,, 586-~052

(e) Name of proponent {person or organization) [] Private
Liquor COntrol Board [] Public

[~ Governmental
(f) Agency comments or recommendations, if any. as to statutory language, implementation, enforcement, and fiscal

matters:

(g) Is rule necessary because ofi
FederalLaw? [~Yes I~No Ifyes, ATTACHCOPFOFT£XT
Federal Court Decision? [] Yes [] No Citation:
Sta~e Court Decision? DYes [~No

03) HEARING LOCATION:

Conference Room January 2, 1991Liquor Distribution Center
4401 East Marginal Way South
S~.tle, WA 98134 Mnxr= _gR: ’9~ime:__9_.’30 a.m.

Submit written comments to:
M. Carter Mitchell
1025 E. Union,Olympia, WA 98504 By(date): Nov.26,’90

Paula C. O’Connor

"r~t~

Chairman
(COMPLETE REV~aSI~ SIDE)

DEFENDANT’S

WBW-OLH530

TX508-001



Short explanation of rule, its purpose, and .anticipated effects:
The proposal stipulates various activities which would be considered violative of
existing regulations regarding advertising/promohing of alcoholic beverages where
the advertisement/promotion is directed towards persons under the age of 21 years.
The purpose of the language is to discourage such advertising within the state and
provide for penalties if violations occur.

D?es proposal.chan~ge ex~tlng rules?         133YE5 [] NO "    If yes, describe changes"       s exi "
zanguage to caari~y what constitutes in.roper =~ ........ ,._ .      , .Expa~. _ sting.̄z-. ~- ~,~,v~.-~,~ uslng prozessiona~ orsocial achievement in addition to athletic abilities. Prohibits the sale of clothing
in children’s sizes if such-clothing carries brand identification/recognition thereo~
Prohibits any advertising intended to attract persons under 21 years to cons~e.

(k) Is small business economic impact statement required by chapter 19.85 RL-VV?
(Use this space, if possible. Attach extra sheets if necessary.)
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~E~PA~on¥ SECTZOH (lueadinq ozAe~ 190," Besolutiou- So. 117,.
e/ll/e2)

mac 31q-52-015 GEMgRAL, Institutional advect~stn9 shall mean

4oes not. dl:uctly solicit pu:chase o~ counuupt~o~ o~ liquor...

fa~tu~e,.h~sto~T,.consunptlou end sethods o~ ascectai~tng the quality
o~ ~aclous t~es o~ liquors such as ge~aan et~es, F~e~ch cognacs,’o~
otbsc classifiable types of p:oduct; lll’liquo~ advectlslng shall be
modest, dignified-and in ~ood taste and skull not contain:

{1). Any. statement o~ *llust~ation that is false o~ misleading in
say eatecisl particula~.

(2) "Sn~ stateue~t~ picture, or ~llust~ation uhtch p~oeotes

~esen~at~o: uh~ch ~s andLgni~tud,.obsce~e, *fldecent, or /n. bad.~aste.
(q)-anTstate~eet~.design, 4evtce,.o~ representatioa o~ ~

fag to a~alys~, ~ta~da:~,.o: tests, l~espectlTe o~ ~alsltT~ vhtch

ieafl the consuuec.
9othinQ in this section shall"p:oktbit the use of any enforceable

gue:aat~ in. substmntlall~ the follovlng fo~m: ~s ~ill =e~n4 the

bottled, packed or sold ua4oc, or ~n.acco:Asnce u*th~ nay autko:iza-
tto~, la~," o~. =egulati~n o~ any nunlcip~lit~, countT,’o~ ~at~, fed-
era! or ~orei~n qoveznu~nt u~lesa such statement is requi~ed
8pec~f*callT-authoELzeA b~ the lays or regulations o~ such

eli nuubec shall not.he accompanied by any additional stateuent, celat-
~g theceto.

(7):any statement, 4eslgn o~ 4evlce cep:esentlnq that the use

(8):xn~ statesent~ picture, o~ tllust~atton implying that the

social achieveuent o~ any kL~ oc an~ star,ant, plctu:e, or
t:atLon ro~e::Ln@ to an~ knovn a~lete o~ O~¢~sS!~, 1~ such stat~

:easonably.ln~e:,’that the use o~ lLguoc’~ontclbnte4 to the achieve-
~ents o~ such’{(ktove-eth~e~e’a-~b~e~e-eek*eveuen~s)) Individuals.

~�o~se 1Lg~o:: asy 4epl~lon o~ objects, such as to~s, 8u~es~Ive
the presence of a child, :oc an~ othe: Aspl~on designed in hay
ne:.ae to be esp~ally appealing to children o~.othe: persons undue
lbgal.ago to consume

(10) InF :o~eeco ~o any :eligious characte~,.sLgn o: sysbol~
except In ~e~Atlon’~o koshe~ vln~ o~ uhe~e such. a~e a pn~t~ o~
approved.label.

r111~ ~nythln~ ~esi~ne4 oc Intended to ettra~
¯(12).’A~ A/r~t’sssoc~a~to~ bstwooa toys, o~

UAC 31q-52-016 PE~kLTZB5 FOR VlOLITlOR OF
~n¥ ~£olattons o~ cha~te~ 31q-52 V~C pertaining to a~ve~ttslng shall
be ~usti’~lcation fo~ adeinintratl~e action to be taken against the

[~)
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licensee placing %he aavert~tsemenk or conducLtag Lhe advertising c~n-
paign. lhch aduinis~a~ive action may result in a suspension o~ the
liquoc license £oc a per£o~ of up to one calendar y~ur £ollo~tng the
~ate o~ firs~ publication ie-any med~a# o~ the ~ate o~ the board o~der

c~eL~on,’sa~ also assess a ~onetar¥ penalty in lieu o~, o~ in addition-
to, sai~ suspension.
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